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‘Logistics’ is the term used to describe the management of the entire materials supply chain, from cradle to grave. Logistics management is one of the important behind-the-scenes processes that will come under scrutiny as not just products, but companies’ entire approaches are bought by the consumer.
Logistics managers are beginning to realize that the environment is becoming an issue of competitive advantage. The movement of goods impacts on everybody’s life, and so is highly visible. Pressure is beginning to bear on the industry to ‘clean up its act’ and look on means of accomplishing this.
Logistics has important consequences for the environment. Vehicle emissions are a major source of pollution in the most European countries. Road traffic noise is experienced by 89% of the population and is cited as the worst form of noise disturbance by 16%.

Figure 1 The Greener Logistics System





-	Management of human resources.
Companies must develop coordinated greener logistics strategies for the short, medium and longer term. The emphasis in the short term is to maximize the efficiency of the existing logistics system, while in the long term companies should plan to adopt more efficient and less environmentally damaging logistics operations as technology develops (see figure 1).
The logistics manager has a variety of distribution modes at his or her disposal. Consideration of the environmental impact on transport strategies and their effect on stakeholder relations must be integrated into the decision-making process. 
The logistics function plays an essential role in the economy, and has a major impact on the environment. The increasing emphasis on cradle to grave analysis will place greater pressure on the materials supply chain, but there is no ‘quick fix’ for environmental problems. This applies to logistics as to any other aspect of Greener Marketing. 
The greener of logistics will need to be integrated into and coordinated within the Greener Marketing strategy if the company needs to maintain or improve market position in a more socially and environmentally aware world. 
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